


ORDINANCE NO. 1125

AN ORDINANCE OF THE CITY COUNCIL OF THE CITY OF SANGER AMENDING THE
OUTDOOR ADVERTISING — SIGN PROVISIONS UNDER ARTICLE XXI1I, DIVISION 2,
SECTION 90-861 OF CHAPTER 90, ZONING ORDINANCE OF THE SANGER CITY CODE

WHEREAS, the City Council of the City of Sanger has determined that it is in the best interest of the
City to amend Section 90-891, the Quidoor Advertising provision of the City Code; and

WHEREAS, the City Council of the City of Sanger finds that there is a need to address signage for the
business community in a fair and flexible manmer with clear standards and objectives that will foster a
design quality and visibility of signage for new and existing businesses in Sanger; and

WHEREAS, the City Council finds that the text amendment will provide businesses with greater
flexibility in promoting their services and products to the Sanger community; and

WHERFEAS, the text amendment fo the Qutdoor Advertising provisions is considered exempt from the
requirements of the California Environmental Quality Act (CEQA) pursuant to Section 15061(b3); and

NOW THEREFORE, the City Council of the City of Sanger does ordain as follows:

1. The text of Section 90-891 under Article XXIII, Division 2 of the City of Sanger Zoning
Ordinance is amended as shown in the attached Exhibit A.

2. The City Clerk shall certify the adoption of this Ordinance and cause, or a summary of it, to be
published once within 15 day of adoption in a newspaper of general circulation printed and
published within the City of Sanger, and shall post a certified copy of this Ordinance, including
the vote for and against the same, in the office of the City Clerk, in accordance with Government
Code Section 36933. Any summary of this Ordinance must be approved by the City Aftorney
prior to publication

Mt

JoshuhJDavid Mitchell! Mayor
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ATTEST:

I, BARBARA M. MERGAN, City Clerk of the City of Sanger, California, do hereby
certify that the foregoing ordinance was introduced on a motion of Councilmember Ruiz, seconded by
Councilmember Nielson, at a regular meeting of the Sanger City Council held on the 19th day of January
2012, and was duly adopted by the Sanger City Council at a Regular Meeting of said City Council on the
2" day of February 2012, by the following roli call vote:

AYES: COUNCILMEMBERS: MITCHELL, ONTIVEROS, CASTELLANO, RUIZ,
NIELSON
NOES: COUNCILMEMBERS: NONE

ABSTAIN: COUNCILMEMBERS: NONE

ABSENT:  COUNCILMEMBERS: NONE

%W’\/%ﬂ/(/rmdﬂ\ Lor

Barbara M. Mergan, City Clifrk

APPROVED AS TO LEGAL FORM:
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Exhibit A

Sec. 90-891 - Outdoor Advertising-Signs
(Chapter 90 - Sanger City Code, effective March 4, 2012)

(1) Purpose and Intent

The purpose of this Section is to establish guidelines and procedures for signage
in the City, including the type, size, location and construction standards of signs by
zone district. Signs have an obvious impact on the character, quality and
economic health of the City. As a prominent part of the visual environment,
suitability or appropriateness of signs helps fo set the tone of the community.

It is the intent of these provisions to emphasize the importance of business activity
to the economic vitality of the City, help improve the ability of business owners and
operators to identify their businesses to the community in order to enhance the
furtherance of commerce, foster varied and interesting places of trade, and
promote public safety by making business signage visible to the passing public.

The objectives of this Section include the following:

a. To reinforce that signage should serve primarily to identify the general nature
of an establishment or to direct atiention to a project, activity, place, person,
organization, or enterprise.

"b. As identification devices, signs must not subject the citizens of the City to
excessive competition for their visual attention. As appropriate identification
devices, signs must harmonize with the building, the neighborhood, and other
signs in the surrounding area.

c. The City of Sanger intends to encourage the installation of signs that improve
the appearance of buildings, property and the neighborhood and to enhance
the economic effectiveness of signs.

d. The provisions in this section provide standards and guidelines to safeguard
life, health, property, and public welfare in keeping with the character of the
City of Sanger by regulating the size, height, structural design, quality of
materials, construction location, electrification, illumination and maintenance
of all types of signs and sign structures.

e. The provisions in this section present criteria fo assure that signs conform to
the above intentions of suitability and safety.



Definitions
As used in this chapter, the following items are defined in this section.

“Advertising Structure” means any nofice or advertisement, pictorial or
otherwise, and all such structures used as an outdoor display, including biliboards,
regardless of size and shape, for the purposes of making anything known, the
origin or place of sale of which is not on the property with such advertising
structure.

“Animated Sign” means a sign with action or motion, whether by flashing lights,
color changes, wind, rotation, movement of any parts of the sign or letters or parts
of the sign structure, or other motion.,

“Banner”’ means any cloth, bunting, plastic, paper, or similar material attached to,
or appended on or from any structure, staff, pole, line, or framing upon which there
is an advertising message.

“Changeable copy sign” means a sign or portion thereof with characters, letters,
or Hlustrations that can be changed or rearranged without altering the face or the
surface of the sign. A sign on which the only copy that changes is an electronic or
mechanical indication of time or temperature shall be considered a "time and
temperature” sign and not a changeable copy sign for purposes of this chapter.
“Canopy/Awning sign” means a sign that is constructed in or on, attached to the
face of, or suspended below a canopy or cantilevered covered walkway or arcade,
whether parallel to or at right angles to the face of the building.

“Directional Sign™ means signs giving only information and direction to the viewer
and containing no advertising message; '

“Externally illuminated sign” means a sign, which has light cast on its surface
from an artificial exterior source installed for the purpose of illuminating the sign;
“Freestanding Sign” means a sign, which is supported by one or more columns,
uprights, or braces in or upon the ground.

“Freeway/Expressway-oriented sign” means for the purposes of this chapter,
any sign that is designed to be visible from at least one direction along State
Highway 180.

“Frontage Occupancy” means a single lineal dimension measured horizontally
along the front of a building which defines the limits of a particular occupancy at
that location and which has direct pedestrian access through an exterior wall,
which is visible from the public right of way.

“Height of Sign” means the vertical distance from the uppermost point used in
measuring the area of a sign to ground level of the foundation of the sign.



Exhibit 1: Selected Sign Definitions
- Selected Commercial Sign Definitions
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“Internally illuminated sign™ means any sign whose illumination originates from
within the structure of the sign and the source of which is not visible from the
exterior of the sign.

“Master Sign Program” means a coordinated signage criteria for a retail shopping
center, office or industrial park/complex consisting of three or more individual
tenants, including any other large-scale developments of 4-acres or more,
automotive dealerships and buildings over two (2} stories in height.

“Off-premises signs and billboards” means any sign not located on the same lot
or project site as the use, product, or service it advertises.

“Open air use” means a use (such as vehicle sales) where merchandise or
products are displayed or dispensed in the usual course of business from an open
fot and not within an enclosed structure.

"Roof line™ means the highest point of a parapet wall or the main roof structure or
a highest point of a parapet wall other than such architectural features as cupolas,
pylons, projections or minor raised portions of the roof.

"Padestrian access" means a doorway, which has been designed for the primary
use of the patrons or customers of that commercial use.

"Pedestrian oriented sign" means a sign, which is specifically located and
designed to be viewed from a pedestrian right-of-way.



“Pennant” means series of lightweight plastic, fabric, or other materials,
suspended from a rope, wire, or string designed to move in the wind. Pennants
shall not include banners as defined In this chapter or individual flags mounted on a
single pole.
"Political sign™ means a sign advertising a candidate for political office, a political
party or a measure scheduled for an election.
"Portable sign” means a sign which is capable of being carried or moved by
manual or mechanical means from one location to another and which is not affixed
to the ground, a structure, or a vehicle. Portable signs also include blimps and
bailoons, which may or may not contain an advertising message.
“Projecting Sign” shall mean a sign that projects perpendicular from and
supported by a wall or a fagade of a building, and are also referred to as marquee
signs. :
"Reader board" or “Electronic message board” means a type of changeable copy
sign capable of displaying words, symbols, figures or images that can be
electronically or mechanically changed by remote or automatic means, including
but not limited to church, school, and commercial signs
“Roof Sign” means a sign erected upon or above a roof or parapet of a building.
“Sandwich Board Sign” means a portable sign with advertising messages
mounted on two surfaces with two edges connected and the other two edges
spread so that the two faces read from different directions;
"Setback area” means the open space area defined in the Sanger Municipal Code
in Section 80-7 under the term yard, and where applicable, includes the definitions
of yard, rear; yard, front; and yard, side; as defined in said title.
"Shopping center” means a group of two or more commercial uses planned and
designed to function as an integral unit on a single parcel or contiguous parcels
and which utilize common off-street parking and access, landscaping, loading
facilities and points of ingress and egress.
"Sign" means any words or symbols used for visual communication including its
sfructure and component parts intended to be used to altract attention fo an
activity.
"Sign area” means the geometric area of a sign including ali elements such as
board or frames, perforated or a solid background, ornamental embellishments,
arrows or other sign media (see Figure 2).
"Sign copy” means any words, lefters, numbers, figures, designs, or other
symbolic representations incorporated into a sign face and/or its structure with the
purpose of attracting aftention to the subject matter.
"Sign face" means the panel surface of a sign, which carries the advertising or
identification message. '
"Sign structure” means any structure, which supports or is capable of supporting
any sign. A sign structure may or may not be an integral part of a building. For the
purpose of a freestanding sign, the sign structure shall include the aggregate area
of the sign including the sign copy and ali structural elements of the sign.
"Site” means the length of a site along the street or other principal public
thoroughfare, but not including such a length along an alley, watercourse, railroad
or freeway.
“Special events sign” means any sign advertising specific temporary events,
such as carnivals, festivals, exhibits, and parades, but not including promotional
sales or grahd opening signs.
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(3)

"Structural alteration” means any change to the sign structure.

"Subdivision™ or "multiple housing entrance sign” means a sign identifying the
name of a subdivision or multiple housing projects and consisting of letters or
symbols attached to a wall or a fence or freestanding sign located within the
boundaries of a recorded and developed subdivision or multiple housing projects.
“Temporary Sign” means any banner, pennant, valance, balloon, streamer,
placard, corrugated wire, “A” Frame, T-Frame or similar impermanent sign
advertising device or display with or without letters, words, numbers or figures
thereon, which directs, advertises or promotes a service or price, or which is
otherwise designed to attract attention.

"Temporary subdivision sign" means a sign erected and maintained within the
houndaries of a recorded subdivision and indicating the name of the subdivision,
the name of the contractor and/or subdivider, the name of the owner and/or agent,
and giving information regarding directions, price or terms conceming the sale or
lease of parcels within the subdivision.

“Wall Sign” means a sign attached to or erected against the wall or fagade of a
building or structure with the exposed face of the sign in a plane parallel to the
plane of the wall or fagade.

“Window Sign” means and sign temporarily displayed on the inside of a window,
or temporarily painted on a window, and facing a street, alley, highway, parking lot,
walkway or sidewalk.

“Wind sign” means any display of streamers, pennants, whirligigs or similar
devices made of flexible lightweight material, strung together or attached in such a
manner as to move by wind pressure.

Applicability

All signs shall be erected, placed, established, painted, created, or maintained in
the City, in conformance with the standards, guidelines, procedures, and other
requirements of these provisions.

The regulations in this chapter are in addition to those set forth in the California
Building Code, the California Electrical Code and the 1987 Uniform Sign Code, as
adopted, and any amendments made thereto by the City, and the nuisance
provisions in the Sanger City Code.



(4) Standards by Zone Districts
Signs permitted by zone district are listed as follows:

1. Residentia] Zone Districts (R-1-10, R-1-7.5, R-1-6, RM-2.5, RM-
2.5(s). RM-1.5, RM-1.5(s), RM-1. and T-P) Unlighted signs and other
commercial advertising shall be permitted in residential districis as
provided by subsection 1 as follows:

a. Name plates shall be permitted subject to the following conditions:

i. Maximum size: Two (2) square feet; up o four (4) square feet for Bed &
Breakfast establishments per Section 90-896
ii. Content: Nameplates may display the following information:
« Name of the premises upon which it is displayed
« Name of the owner or lessee of the premises
» Address of the premises
» Nature of a home occupation engaged infon the

premises ‘
iii. Placement: Name plates shall be affixed flush to the subject
building
b. “For Rent” and “For Sale” signs.
C. “Yard Sale” signs
d. For subdivisions, apartment complexes and maobile home parks, churches

and other permiited institutional uses, no more than one sign shall be
erected at any entrance fo the development. Signs shall not exceed 35
square feet for all readable surfaces, nor exceed six feet in height.

e. Recognized quasi-public/institutional uses such as schools and churches
and philantbropic organizations may be permitted the display of two
temporary banner signs, not exceeding an aggregate area of 100 square
feet. Said signs may not be utilized for 90 days per calendar year and
may not exceed 30 feet in height above the ground surface.

2. Residential Zone Districts: (U-R and R-A Districts)

In addition to signage permitted under subsection 1 above, the following
signage is permitted in the U-R and R-A zones

a. Signs advertising products for sale: There may be permitted one non-
flashing sign for each street frontage advertising products for sale upon
the premises or services rendered thereon. The total area of such sign
shall not exceed 40 square feet. This type of sign may be mounted flush
to a building wall, or may be a freestanding sign no more than five feet in
height.



Commercial and Industrial Zone Districts (C-P, C-1, C-2, C-3, C-4, C-M,
M-L and M-H)

The following signs are permitted for each business in commercial and
industrial districts (see Exhibit 2 for graphic illustration of standards for
various sign types). For multi-tenant shopping centers, of office
parks/complex and industrial parks containing three or more individual
business uses, and large scale developments of 4-acres or more,
automotive dealerships and buildings over two stories high, a coordinated
master sign program shail be submitted for city planning review and
approval.

Wall Signs

i. Maximum Height: Not to exceed the fop of the vertical wall surface
on which the sign is mounted. Signs mounted on a pitched roof
may not extend the peak of the ridge line of the roof.

ii. Calculation of Area: One square feet of sign area permitted for

“each foot of linear occupancy frontage, up to 150 square fest of
sign area. All businesses shall be permitted a minimum of 25
square feet of sign area.

iii. Maximum number per business: Up fo three wall signs may be
permitted; one sign on the wall with a public (customer) entrance,
and one sign on each wall that faces a public street or is visible
from the public street of the business frontage (other than a local
residential street).

V. For Bed & Breakfast establishments the provisions of Section 90-
896 shall apply.

Free-Standing Signs

i. Maximum Height: Ten (10) feet.

if. Maximum Area: 35 square feet per sign face.

iii. Sign Design:  Free-standing signs should be designed as a
monument structure with a solid base extending the entire height of
the sign, unless a different design is architecturally appropriate, as
determined by city planning. Individual businesses that are listed
on a freestanding sign for a multi-tenant site should be limited to

primary tenants,
iv. Number per site/parcel: One
V. Setbacks: A free standing sign shall be set back a minimum of

three (3) feet from the property line. Encroachment into a setback
may be permiited where the location of existing improvements
presents a functional hardship in compliance with the three-foot
setback.

vi. For Bed & Breakfast establishments the provisions of Section 90-
896 shalt apply.



Directional Signs

i Maximum height: 4 feet

ii. Maximum Area: 6 square feet

iii. Number per site: one per driveway from a public street

iv. Location: Within five feet of a driveway that accesses the site from
a public street. Placement of directional signs shall ensure the sight
safety of vehicles entering/leaving a site is not compromised.

Directory Signs

i. Maximum Area: 35 square feet.

ii. Maximum Helght (if freestanding): 6 feet.

iii. Location: No directory sign which is a freestanding sign may locate
closer than 5 feet to any neighboring property line or closer than
three feet to any point of ingress/egress.

Temporary Signs (located on-site of the business)

1. Grand Opening Banners (includes “coming soon’,

n [

now open” or

“under new management”)

a. Maximum Height: Not to exceed roof line of nearest building
or building affixed o but in no case shall any part of a
banner be higher than 30 feet from the surface of the
ground.

b. Maximum Area: Up to 25% of the area of the business
storefront facing a street.

C. Permitted Time: May be displayed up to 90 days per
business with a one time extension of 90 additional days.

d. Number per business: Two, with one banner on building
fagade facing a street.

€. All banners shall be of durable materials, such as canvas or
vinyl. The use of butchertype paper or other non-durable
material is not permitted.

f. Banners shall be maintained in a well kept, clean and legible
condition at all times of display.

g. “Coming Soon” banners may be displayed only after
issuance of a City Business license.

2. Special Event Banners (for sales promotions, offerings or related

announcements by an established business or restaurant):

a.

Maximum Height: Not to exceed roof line or ridge of nearest
building or building affixed to but in no case shall any part of
a banner be higher than 30 feet from the surface of the
ground.

Maximum Area: 100 square feet aggregate.
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Permitted Time: A banner may be used to identify the
business in lieu of a permanent sign for a period not to
exceed one year from occupancy and operation of the
business. Number per business: One banner sign per
street frontage of the business is permitted.

Banners shall be maintained in a well kept, clean and legible
condition at all times of display.

A business that enters into a written agreement with the City
to not use banher signs or other temporary display
advertising may be permitted a changeable message sign or
glectronic reader board to be incorporated into its free-
standing sign, or as a building wall sign, provided thai the
overall sign area allowed for the business is not increased
(see Exhibit 3).

3. Portable A-Frame signs (limited to establishments located within the
downtown G-3, Ceniral Commercial Zone District)

a. Maximum Height and Width: Three feet wide and four feet
{all

b. Maximum Area: 12 square feet

C. Number per site: One

d. Location: May be placed upon a public sidewalk with
approved encroachment permit in front of the subject
business, but must permit a minimum of four feet of passage
area on the sidewalk.

e. Permitted Display Time: Only during business hours.

f. Signs shall be of a design quality that is attractive and
constructed with durable materials, such a wood or plastic.

Projecting Signs

i, Maximum Height and Projection: Not to exceed roof line of wali or
structure to which projecting sign is attached. (Note: Bottom of
sign shall be a minimum of 8 feet from ground to provide proper
clearance.).

ii. Calculation of Area: 1 square foot of sign area for each lineal foot
of building frontage of the business to which sign pertains.

iii. Maximum Area: 50 square fest.

iv. Location; Projecting signs may extend over public rights-of-ways
including public sidewalks not to exceed two-thirds of the distance
from the building face to which the sign is attached to the curb face



Exhibit 2: Commercial Sign Standards
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Canopy/Awning Signs.

i

fi.

iv:

Number of signs: Awning signs may be used instead of allowable
wall signs on the same building fagade.

Maximum Area: The area of signage on each surface of a canopy
or awning shall not exceed 25% of the area of the individual
surface.

Location and colors: Awning signs shall be made of removable
materials and may be located on one of the three exterior surfaces
of a canopy.

Height: No less than 8 feet above the sidewalk

Window Signs

Maximum Area: Up to 25% of the area of each individual window
may be covered with a window sign or graphic. Window signs shalt
not be used in lieu of a building wall sign or canopy/awning sign to
identify a business.

Aliey-Side Signs

Maximum Area: Any business, which has a building facing a public
alley, shall be permitted a minimum of 25 square feet of additional
sign area at a ratio of 1 square foot of sign area for each 4 feet of
building frontage facing the alley.

Expressway/Freeway Signs (Hwy 180)

i
ii.

iv.

Maximum Height: 20 feet.

Maximum Area: 100 square feet of sign copy per sign face.
Number of signs: One per parcel. Businesses on adjoining parcels
are encouraged fo cluster signs on one monument sign.

Location: Limited to parcels adjacent fo the State Highway 180
expressway/freeway or to a frontage road that abuts the
expressway/freeway right of way.

"For Sale", "For Rent", or similar signs

L
ii.

Number/Size: One sign shall be permitted per street frontage.
Maximum Size: 32 square feet, per sign.
Height: maximum of & feet.

Pedestrian Signs

Number: One pedestrian oriented sign that projects or hangs
above a sidewalk on each side of a building with a public entrance.
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if. Size: Each sign may be a maximum of 5 square feet in size and
may hang or be suspended no lower than eight feet above grade
level

Special Uses Standards
(1)  Open Air Sales

In addition to the sign area permitted under this section, ten square feet of
sign area is permitted for every 5,000 square feet of site area for vehicle
and large equipment sales operations. The additional signage may be
used to increase the allowable area for wall signs and freestanding signs,
except that height shall not be increased for freestanding signs.

(2)  Drive-through menu boards.

No more than two drive-through menuforder boards are permitted for each
food and/or beverage establishment featuring a drive through. Each sign
shall not exceed 40 square feet and be no taller than 6 feet.

(3)  Recycling Collection Facilities (Small and Large)

Signs may be installed for small and large recycling collection facilities
consistent with the following standards.

a. Recycling facilities may have identification signs with a maximum of
20 percent per side or 16 square feet, whichever is larger, in
addition to informational signs on recycling containers as permitted
in Section 90-1095 (12); in the case of a wheeled facility, the side
will be measured from the pavement to the top of the container.

b. Signs must be consistent with the character of the location.

C. Directional signs, bearing no advertising message, may be installed
if necessary to facilitate traffic circulation, or if the facility is not
visible from the public right-of-way.

d. City planning may authorize increases in the number and size of
signs upon findings that it is compatible with adjacent businesses.

5) Design Criteria (see Exhibit 3 for illustrations of selected criteria)

a.

Design Compatibility: The design of all signs shall be compatible and
harmonious with the colors, materials and architecture of the building and
the immediate vicinity. Freestanding signs shall be finished with the same
or compatible materiais as the building on the site.
Sign Area: The area of individual signs shall be measured in accordance
with the 'Sign Area Measurement’ diagram.
Sign Faces Counted: Where a sign has two faces containing sign copy,
which are oriented back to back and separated by not more than twenty-
four inches at any point, the area of the sign shall be measured using one
sign face oniy.
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Wall Mounted Letters: Where a sign is composed of letters individually
mounted or painted on a building wall, without a border or decorative
enclosure, the sign area is that of the smallest area within which all letters
and words can be enclosed.
Three-Dimensional Signs: Where a sign consists of one or more three-
dimensional objects such as balls, cubes, clusters of objects, or sculptural
or statute-type trademarks, the sign area shall be measured as the area of
the smallest rectangle within which the objeci(s) can be enclosed, when
viewed from a point where the largest area of the object(s) can be seen.
Size: Notwithstanding applicable sign standards elsewhere in this
chapter, sign size shall be proportionate to the size and scale of the site
and building upon which the sign is proposed. Sign dimensions as
specified in this chapter are maximum allowable dimensions; it may be
necessary that signs be smaller than the maximum aliowed in order to be
proportionate in size and scale to achieve the design objectives of this
section.
Commercial, Office and Industrial Center Signs: Individual tenant signs
within multitenant centers shall be coordinated in size, location, materials
and illurination. Review and approval of a Master Sign Program by the
city planning is required.
Color: Colors shall be used in coordinated groupings, and shall be
compatible with those colors used in the building or project design. [n
general, a dark sign background is preferred with light colored copy
(characters/graphics).
{.ogos and Trademarks: The use of established corporate colors or logos
shall not be prohibited by this section. When established corporate colors
are incompatible with buildings colors, compatibility in design with the
surrounding development shall be accomplished through the use of
appropriate background colors or other design features.
Lighting Intensity: The light emitted or reflected by a sign, or emitted by a
light source, shall be of reasonable intensity and shall be compatible with
the architecture of the building and the immediate vicinity. Artificial light
sources shall be shielded to prevent light spillage, glare or annoyance to
persons on or inside adjoining properties or to public or private rights-of-
way.
llumination: Internally illuminated signs where the entire face of the sign
is iluminated rather than just the graphics, are not consistent with the
desired character of signs within the city and are discouraged. llumination
of established corporate logos or trademarks shall not be prohibited by
this provision.
Sign Bases and Frames: Freestanding signs should be either housed in a
frame, or set onto a base, presenting a solid, aftractive, and well-
proportioned appearance. The size and shape of the frame or base is to
be proportionate fo the size and mass of the sign and should be low-
profile in design. The use of pole type signs is not encouraged. m.
Landscaping:  Freestanding signs should be located in a
landscaped area proportionate to the size of the 3|gn Appropriate accent
landscaping placed at the base of the sign.
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Sign Copy: Sign copy shall be simple and concise without excessive
* description of services or products. Copy shall be limited to the name and
nature of the business along with address of the site. On freestanding
signs, sign copy shall be designed to contribute to the design of the
structure on which it is displayed. In all cases, freestanding sign design
and sign copy should be coordinated to provide an attractively designed
freestanding element which identities the development or project.

Wall Signs: Building signs shall be mounted flush against the building,
and shall not project above the roof ridge or the top of the parapet.
Screening: Guy wires, angle irons, braces and other support or
construction eiements should be screened or hidden from view.
Maintenance: All signs and their supporting members shall be kept in
good repair and maintained in good structural condition at all times. The
City Building Official shall inspect and have the authority to order the
owner to paint, repair, alter or remove the sign(s) that have become
dilapidated or that constitute a physical hazard to the public safety.
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[ Exhibit 3:
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overall architectural cliaracter of
the site.

Architeclural

Telm \

2. Sign Size "Bont* {slgn out
of proportian with
building tace)

i AT RGP

Signs should be wel} proportioned o the
surface on wiiich they ace mounfed

3. Shopping Centers

Signs by mulli-tenant shopping centers should
havae & consistent design theme

N .

5 Logos & Trademarks

Colore used In signs should be consistent
with the overalf color sheme of the site.
Datk or opaque background material with
light cotdred copy Is usually praferred.

Caorporate legos and frademarks should be
considered in the overak architactural
compatibllity of the site.

6. Hiumination

Flood Jamps

3igns with exteriar ilurainaticn are
encouraged (versus signs with
intarior fighting}

7. Signh Base and Frame

Signs should have a well designed solid
nase shucture that ks architectusally
compatible with the slta

AR

ul ¥ -3
{monumant style
sign with solid base}

8. Landscaping

Freestanding signs should have base
area that is landscaped 1o complemant
1he appanrance of the sign.

9. Sigh Copy

“Doa't" “Do"

Sign on left is crowded with information.
Characters and graphics shouid be slmple
and viell-proportioned,

10. Wall Signhs

Walf signs
should ba
mouad flush __ e
against the
building and not
projett above
the roof fine

H
i
L
pa

11. Screening

Sign support structures are 10 be
concaaled from view

"Don't" “Do”

12. Changeable Message
Signs

A changeable message sign {as part of

tha business’ freestanding or wall $ign)

may be permitted for businesses that

agree npt 1o use banner or sandwich

board signs.

B R K I TSt ARt At
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Exhibit 4: Sign Area Measurement

Sign Area Measurement

graphic elemerts that are partof the sign's
message shall be countéd in the sigh area
calculation.

Sign Areal ilation.

- Sigharea’ AxB

+ lfreverse sign face
has different message,
multiply the area by 2

I
detd fgn |
Individuel L_L

Miscellaneous Signs

a.

Construction Project Signs

Construction project signs shall not exceed 32 square feet in area, and 8
feet in overall height, unless legally required by govemmental contract to
be larger. A Construction Project Sign shall not require a sign permit and

may exist no longer than the period of construction.

Subdivision Signs

i. Time of Placement:

whichever is less.

ii. l.ocation; Subdivision signs may only be located on the premises

which they advertise

iii. Size: No subdivision sign may exceed 480 square feet in area
(except as provided in subsection (4) below. Said sign area may

Subdivision signs may require a sign permit
and shall be permitied as long as some portion of the property
advertised for sale remains unsold or up fo two years in duration,

be divided among not more than four signs.
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iv. In subdivisions involving more than 40 acres, an additional 480
square feet of on-site signage shall be permitted for each additional
20 acres or major fraction thereof, Said additional sign area may
be divided between not more than two additional signs.

V. Model Horme Lots: Signs are permitted on the same lot with a
model home provided they do not exceed four in number and ten
square feet each in area. Signs shall be removed after the
developer concludes the initial sale of the lots or homes to their
initial owners.

Prohibited Signs and Locations

Prohibited signs are as follows:

a.

Vehicles used only for the purpose as a sign advertlsmg platform/siructure
in lieu of permitted signage prowded by these provisions when parked or
stored off site and the vehicle is not used in the daily operation of the
business.

Any sign or sign structure which has become a public nuisance due to
inadequate maintenance, dilapidation, or abandonment;

Any sign which obstructs in any manner the ingress to, or egress from, a
door, window, fire escape, or other access way required by building
codes adopted by the City of Sanger,

Any sign unlawfully installed, erected, or maintained;

Any sign now or hereafter existing which no longer advertises a business
conducted or a product sold as prescribed in this Chapter;

Any sign which encroaches info any City right-of-way and/or easement,
except an under canopy sign or projecting sign.

Any sign that flashes, blinks, moves, changes color, appears to change
color, changes intensity, or contains any part of attachment which does
the same except that standard barber poles, time and temperature signs
and approved bulletin board signs shall be permitted in commercial and
industrial zones if otherwise in compliance with these provisions.

Any unofficial sign, signal or device, or any sign, signal or device which
purports to be or is an imitation of, or resembles an official fraffic sign or
signal, or which attempts to direct the movement of trafﬁc or which hides
from view any official sign or signal.
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(8)

Any light of any color of such brilliance as o blind or dazzle the vision of
drivers upon any roadway or highway nor shall any light be placed in such
position as to prevent the driver of a vehicle from readily recognizing any
traffic sign or signal.

Any sign located so that it interferes with visibility at an intersection, public
right-of-way, driveway, or other ingress/egress.

Any sign located or displayed on or over public property except as
expressly permitted by these provisions unless approved by the City
Council.

Any sign attached to a utility pole or fower, utility equipment structures or
cabinets, trees or other vegetation,

Any roof-top or roof ridge mounted sign.

Any sign erected or maintained which has less horizontal or vertical
clearance from communication lines and energized electrical power lines
than that prescribed by the State, or rules and regulations duly
promulgated by agencies thereof.

Off-site signs, advertising structures and billboards

Portable signs, other than approved temporary signs. The use of any
temporary or window signage shall not be used in lieu of permanent wall
or freestanding signs.

Any sign which, in the opinion of the City, is in conflict with the spirit or
intent of this Chapter.

Exempted Signs

The following signs and devices shall not be subject to the provisions in this
Chapter:

a.

Signs placed by a governmental body or public utility, required fo be
maintained by law.

Memorial tablets or plaques placed by recognized historical agencies.
Flags of the City of Sanger, National or State Govermment.

Traffic or other signs of government agencies, signs required by law or
contract with a govemmental agency, railroad crossing signs, tegal

notices, and such temporary emergency or non-advertising signs as may
be authorized by the City Coungit.

18



(9)

e. Seasonal holiday decorations and displays, including painted storefront
window displays to celebrate nationally recognized holidays and
celebrations including local celebrations.

f. Political Signs, that adhere to the following regulations: (In accordance
with § 5405.3 California Business and Professions Code)

1. Political signs are permitted on lots or parcels privately owned with
permission of the property owner.

2. The combined area of sign by any one candidate on any one parcel
shall not exceed 32 square feet.

3. Political signs shall not be attached to trees, fence posts, or ufility
poles, except on private property where signs may be attached to
trees and fence posts with permission of the property owner.

4. Political signs shall not be lighted either directly or indirectly.

5. No political sign or portion thereof shall be placed in any strest
right-of-way or on any City owned property.

6. No sign shall be erected in violation of street corner setback
requirements, which are established to ensure traffic safety, nor
shall any such sign interference with pedestrian traffic,

7. Political signs shall be erected no sooner than 90 days prior to the
date of the scheduled election.

8. All political signs shall be removed within 10 days following the date
of the election. A statement of responsibility shall be filed with the
city clerk certifying a person who will be responsible for removing
the temporary political signs and who will reimburse the City for any
costs incurred for their removal. Signs not removed within this
period may be removed by the City and the cost of removal
assessed against the candidate.

9. Provisions of this subsection shall not apply to political advertising
on legally established existing commercial billboard structures.

Murals

It is the intent of the City Council, for purposes of promoting the local economy,
tourism, and for further purposes of beautifying the City of Sanger, to adopt
standards regarding murals, their location and design.

a.

l.ocation

Murals may be located on the sides of buildings and walls on property in
any commercial, industrial or public/quasi-public zone district within the
City of Sanger.

Mural Design Approval

Prior to painting, installation and execution of a mural, an application shall

be submitted to city planning. . The application shall include a detailed

drawing or sketch of the mural plus other details as prescribed on the
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application or to be pertinent. In addition, the application shall provide
proof that an easement has been secured for the wall on which the mural
will be placed. The proposed mural design application shall be forwarded
with a recommendation to the Planning Commission. The Commission
shall review and approve, approve with modifications, or deny the
application as submitted.

Criteria for Design of Murals

(1)  Murals of historical significance to Sanger’s history and heritage are
encouraged. However, the Planning Commission welcomes all
submissions for review. A mural shall not contain elements that
advertise an existing business or product or make a political
statement.

(2)  The paint to be used shall be appropriate for use in an outdoor
locale, for an artistic rendition and shall be of a permanent, long-
lasting quality.

(3)  The mural shall be designed and painted by qualified mural artists
with sufficient knowledge in the design and painting of such
projects.

(4) To the exient feasible, the mural shall be vandal and graffiti
resistant.

(5) The mural shall be maintained by the property owner through a
written agreement with the City.

Planning Commission Review

Approval of a mural design shall occur only after public notice and an
opportunity for interested parties to present any appropriate comments,
either in writing or orally, fo the Planning Commission.

Appeal to City Council

Within ten days of the Planning Commission's decision by Resolution on a
mural, any interested party may appeal a decision of the Planning
Commission regarding a mural application. The appeal must be in writing
accompanied by a fee and be received by the City Planner or City Clerk
within ten days of the action by the Planning Commission. Following
public notice and public hearing, the appeal shall be considered by the
City Council. Action of the City Council shall be considered final.
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f. Mural Design Amendment

The Planning Commission shall consider such amendment in accordance
with the provisions for review and approval of a mural as provided in
suibsection 9a-e.

Non-Conforming Signs

The lawful use of a sign existing on the effective date of this Chapter, although
such use does not conform to the provisions of this Chapter, may be thus
continued; provided, however, a non-confirming sign which has been abandoned,
or the use for which it is advertised has ceased to function for a period of 90 days
or more, shall be brought into conformity with the provisions of this Chapter.

a. Non-conforming sign shall not in any manner (except for sign copy/ face
changes) be structurally altered, reconstructed, or moved without being
made to comply with the provisions of this Chapter; however, nothing
herein shall prohibit the painting, maintenance, or repairing of such sign,
including the changing of sign copy/face.

b. If, at any time, any sign in existence or maintained on the effective date of
this Chapter, which does not conform to the provisions of this Chapter, is
destroyed by fire, accident, explosion or act of nature to the extent of more
than 50 percent of the value thereof, such sign shall be subject to all the
provisions of this Chapter. For the purposes of this Chapter, the value of
any sign shall be the estimated cost of replacement of the sign in kind as
determined by the Building Official.

c. The Chief Building Official or his/her designee shall immediately cause the
removal of any sign which, in the judgment of the City Manager is found fo
be within the public right-of-way and/or easements and are found to place
citizens in immediate peril, by any or a combination of the following
methods using sound judgment under the circumstances:

1. Removal or modification of said sign by City staff with business owner
{or property owner if business has ceased operations} to be billed for
time and materials.

2. Nofification orally or in writing to the business owner causing the
removail of said signs within a 24-hour period or lesser period of time,
as prescribed by the City Manager.

3. Immediate citation of the business owner (or property owner if
business has ceased operations) or party responsible for said sign.

d. Any business that has ceased operations for at least thirty days shall
remove all temporary signs and ail window signs.
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(12)

Minor Deviations

A minor deviation of up o ten percent in permitted sign area, including height and
location standards may be granted by the City upon written request, subject to
such conditions as it may impose without any notice or appeal, if the City Planner
finds that to do so would not be detrimentat to the public welfare or injurious fo
property and improvements in the area in which the property is located.

a. A minor deviation may be granted upon making the following findings: ,
a. There are exceptional or exiraordinary circumstances or
conditions, which apply to the property involved or the existing or
intended use of the property which do not apply generally to other
properties in the same zoning district.
b. Granting of a Minor Deviation will not negatively impact
surrounding properiies.

Administration

Building permits are required for all signs, except for window signs, painted signs
and temporary signs including banner signs and sandwich board signs.

Permit applications for sign approvals shall be made upon City forms provided by
the building official and shall include a plot plan, sign design details, mounting
and electrical details and engineered footing(s) (for freestanding signs) and any
additional information required by the building official in the review and issuance
of building permits.

Appeals. The provisions of section 90-1018 shali apply.

Violations. The provisions of section 90-1055 shall apply.
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